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ABSTRACT 

 

Name   : Renica Fatrisia 

NIM   : 1221150012 

Study Program : English Language and Literature 

Title of Skripsi : The Popular English Borrowings in Cosmetic Terms: A 

Case Study of Students at Christian University of Indonesia  

 

Pinjaman bahasa Inggris sudah menjadi fenomena dari waktu ke waktu di 

Indonesia. Peningkatan jumlah dari penggunaan kata-kata pinjaman bahasa 

Inggris semakin terlihat terutama dalam istilah kosmetik. Penggunaan istilah 

kosmetik dalam pinjaman bahasa Inggris lebih populer dan sering digunakan oleh 

wanita. Sebenarnya, bahasa Indonesia memiliki padanan kata untuk mengganti 

istilah bahasa Inggris menjadi istilah bahasa Indonesia, tetapi banyak wanita lebih 

memilih untuk menyebutkan kosmetik menggunakan pinjaman bahasa Inggris 

daripada istilah bahasa Indonesia. Penulis melakukan penelitian untuk 

menyelidiki gejala sosial pinjaman bahasa Inggris dalam istilah kosmetik 

berdasarkan teori ‘peminjaman kata’. Salah satu teori dari peminjaman kata 

menyatakan bahwa adanya proses kata-kata pinjaman yang dipinjam dari satu 

bahasa ke bahasa lain. Penelitian ini menggunakan metode kuantitatif deskriptif 

dan sampel diambil dari 30 mahasiswi dari tiga fakultas yang berbeda, yaitu: 

Fakultas Sastra, Fakultas Ekonomi, dan Fakultas Keguruan dan Ilmu Pendidikan. 

Setiap responden mendapatkan kuesioner yang berisi 20 pertanyaan: 10 esai dan 

10 pilihan ganda. Hasil dari penelitian ini adalah penggunaan istilah bahasa 

Inggris lebih populer daripada istilah bahasa Indonesia. Penggunaan pinjaman 

bahasa Inggris untuk istilah kosmetik terus meningkat karena beberapa media 

seperti internet, iklan, majalah, dan masyarakat sering menggunakan istilah 

tersebut. Dampak dari penggunaan pinjaman bahasa Inggris untuk responden 

adalah mereka tidak mengetahui bahwa bahasa Indonesia mempunyai padanan 

kata dan penggunaan istilah kosmetik dalam bahasa Indonesia beralih ke istilah 

pinjaman bahasa Inggris. 

Kata kunci: Pinjaman bahasa Inggris, Populer, Media, Istilah bahasa Indonesia. 

 

 



 

 

v 
 

ACKNOWLEDGEMENTS 

First of all, I would like to thank My Father in Heaven, My Savior, Jesus 

Christ for His blessing. I will never be able to finish this skripsi without Him. 

Beside that, I would like to express my gratitude to the Faculty of Letters for 

giving me the opportunity to write this skripsi, especially to Dean, Dr.rer.pol. Ied 

Veda Rimrosa Sitepu, S.S., M.A. God bless you. I also would like to thank Dr. 

Masda Surti Simatupang, S.Pd., M.Hum, as my advisor. This skripsi can be 

accomplished because she has given her priceless time, patience, assistance, 

guidance, support, and advises over me. Thank you for being my advisor.  

I would like to thank all my friends in Faculty of Letters, Angelina Arini 

Larasati, Anggun Margareta, Vika Nur Adzni, Friska Lumban Gaol, Marissa 

Andrianie, Riris Nova Sari, Jenifer Irma, Ester Chrismasti, thank you for all the 

support and friendship. See you on top guys!  

I also would like to thank all my close friends, Thera, Oci, Nadia, Hani, 

Merry, Niar, Anissa, Jelita, Eci, Ikeu, Rini, Thomas, Gita, Destia, Edson, Mila, 

Rafli, Thania, Riko, Alvina, thank you for all the support and advices. 

The last, I would like to express my deep gratitude to my family. My 

parents, Rafidin Togatorop and Kasta Siregar, my sister Desiana Lasmaria, and 

my brother Dennis Betron. Thank you for being there for me, advising, and also 

supporting me. God bless you all. 

 



 

 

vi 
 

TABLE OF CONTENTS 

DECLARATION OF THE ORIGINALITY OF THIS WORK  ...................... i 

APPROVAL  .................................................................................................... ii 

LEGIMITATION SHEET ................................................................................. iii 

ABSTRACT  ......................................................................................................  iv 

ACKNOWLEDGEMENT ................................................................................... v 

TABLE OF CONTENTS ..................................................................................... vi 

LIST OF TABLES ............................................................................................... vii 

CHAPTER I INTRODUCTION 

1.1 Background of the Study ............................................................ 1 

1.2 Statement of the Problem ........................................................... 5 

1.3 Research Question ...................................................................... 5 

1.4 Purpose of the Study .................................................................. 6 

1.5 Scope of the Study ..................................................................... 6 

1.6 Research Method ........................................................................ 7 

   1.6.1 Type of Reserach......................................................... 7 

   1.6.2 Sample ......................................................................... 8 

   1.6.3 Data Analysis .............................................................. 9 



 

 

vii 
 

  1.7 Significance of the Study ......................................................... 10 

CHAPTER II BORROWING IN LANGUAGE 

  2.1 Borrowing  ............................................................................... 11 

  2.2 Types of Borrowings ................................................................ 13 

  2.3 Factors of Borrowings .............................................................. 14 

   2.3.1 Cultural Borrowings .................................................. 14 

   2.3.2 Core Borrowings ....................................................... 15 

   2.3.3 Social Factors ............................................................ 17 

   2.3.4 Linguistic Factors ...................................................... 17 

  2.4 The Development of English Borrowings ............................... 18 

   2.4.1 Borrowing in Magazine and Newspaper ................... 19 

   2.4.2 Borrowing in Advertisement ..................................... 21 

   2.4.3 Borrowing in Internet ................................................ 21 

  2.5 The Rule of Borrowing ............................................................ 23 

CHAPTER III      ANALYSIS OF ENGLISH BORROWINGS IN COSMETIC 

TERMS 

  3.1 Living Area .............................................................................. 25 

3.2 Borrowing ................................................................................ 25 



 

 

viii 
 

  3.3 Factor of Borrowings ............................................................... 33 

   3.3.1 Core Borrowings ....................................................... 34 

   3.3.2 Linguistic Factors ...................................................... 36 

  3.4. The Development of English Borrowings .............................. 36 

   3.4.1 Borrowing in Internet ................................................ 38 

   3.4.2 Borrowing in Society ................................................ 38 

   3.4.3 Borrowing in Advertisement ..................................... 39 

   3.4.4 Borrowing in Magazine ............................................ 40 

  3.5 The Impact of Borrowing ......................................................... 41 

CHAPTER IV       CONCLUSION AND SUGGESTION 

  4.1 Conclusion ............................................................................... 48 

  4.2 Suggestion ................................................................................ 49 

REFERENCES ....................................................................................................... 50 

APPENDIX ............................................................................................................ 52 

 

 



 

 

ix 
 

LIST OF TABLES 

Table 3.2 The use of English borrowings .............................................................. 27 

Table 3.3 Factors of the use of English borrowings .............................................. 33 

Table 3.4 The development of English borrowings ............................................... 37 

Table 3.4.1 Media ever use Indonesian terms ........................................................ 41 

Table 3.5 The impacts of the use English borrowings ........................................... 42 

Table 3.5.1 Response from participants in the use of Indonesian language .......... 44 

Table 3.5.2 The use of Indonesian terms ............................................................... 46 

 

 

 

 

 

 


