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ABSTRAK

Penelitian skripsi karya ini bertujuan merancang dan memproduksi video
company profile sebagai media komunikasi dan branding bagi PT Kemilau Abadi
Sejahtera, perusahaan yang bergerak di bidang distribusi produk penerangan dan
kelistrikan serta merupakan distributor resmi berbagai merek terkemuka, seperti
Philips, Schneider, Panasonic, dan Supreme. Di tengah persaingan bisnis yang
semakin kompetitif, perusahaan membutuhkan media promosi yang mampu
menyampaikan profil, nilai, layanan, dan keunggulan perusahaan secara efektif

kepada calon pelanggan, mitra bisnis, serta masyarakat luas.

Metode yang digunakan adalah metode produksi audiovisual yang meliputi
tiga tahapan, yaitu pra-produksi, produksi, dan pasca-produksi. Tahap pra-produksi
mencakup riset perusahaan, penyusunan konsep kreatif, penulisan naskah,
storyboard, dan perencanaan produksi. Tahap produksi berfokus pada pengambilan
gambar aktivitas operasional, fasilitas, produk, dan sumber daya manusia
perusahaan. Tahap pasca-produksi meliputi penyuntingan video, penambahan
motion graphic, color grading, musik latar, serta voice over untuk memperkuat

pesan yang disampaikan.

Video company profile in1 mengusung konsep storytelling visual yang
dipadukan dengan sinematografi, variasi angle kamera, komposisi gambar yang
dinamis, dan narasi informatif untuk. membangun citra perusahaan yang
profesional, terpercaya, dan berorientasi pada pelayanan pelanggan. Hasil karya
berupa video company profile yang mampu menampilkan identitas dan keunggulan
PT Kemilau Abadi Sejahtera secara lebih menarik, informatif, dan komunikatif
dibandingkan media promosi konvensional. Video ini diharapkan dapat menjadi
media branding yang efektif, meningkatkan kredibilitas perusahaan, serta
mendukung kegiatan pemasaran dan pengembangan bisnis PT Kemilau Abadi

Sejahtera.
Kata Kunci: video company profile, branding perusahaan, media promosi,

storytelling visual, PT Kemilau Abadi Sejahtera.
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ABSTRACT

This creative thesis aims to design and produce a company profile video as
a communication and branding medium for PT Kemilau Abadi Sejahtera, a
company engaged in the distribution of lighting and electrical products and an
authorized distributor of several leading brands, including Philips, Schneider,
Panasonic, and Supreme. Amid increasingly competitive business conditions, the
company requires a promotional medium capable of effectively communicating its
profile, values, services, and competitive advantages to prospective customers,

business partners, and the wider community.

The creation process employed an -audiovisual production method
consisting of three stages: pre-production, production, and post-production. The
pre-production stage included company research, creative concept development,
scriptwriting, storyboard creation, and production planning. The production stage
focused on capturing the company's operational activities, facilities, products, and
human resources. The post-production stage involved video editing, motion
graphics, color grading, background music, and voice-over narration to strengthen

the intended message.

The company profile video adopts a visual storytelling approach combined
with cinematic techniques, varied camera angles, dynamic composition, and
informative narration to establish a professional, trustworthy, and customer-
oriented corporate image. The final output is a company profile video that presents
the identity and strengths of PT Kemilau Abadi Sejahtera in a more engaging,
informative, and communicative manner than conventional promotional media. The
video is expected to serve as an effective branding tool, enhance the company's
credibility, and support its marketing activities and long-term business

development.

Keywords: Company Profile Video, Branding, Visual Storytelling,

Audiovisual Production, Corporate Communication.
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