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Studi Ilmu Komunikasi, Fakultas Ilmu Sosial dan Ilmu Politik, Universitas 

Kristen Indonesia (FISIPOL UKI). 
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ABSTRAK 

 

Pembuatan karya ini dilatarbelakangi oleh kebutuhan untuk meningkatkan 

branding museum kepada Gen Z. Salah satu media yang dapat digunakan adalah 

video company profile yang mampu menyampaikan informasi secara menarik 

dan komunikatif. Oleh karena itu, karya ini bertujuan untuk menggambarkan 

posisi implementer dalam proses pembuatan video company profile Museum 

Mandiri menggunakan konsep StoryBrand melalui digital branding. Metode 

yang digunakan dalam pembuatan karya ini meliputi tahap pra-produksi, 

produksi, dan pasca-produksi. Pada tahap pra-produksi dilakukan pengumpulan 

data melalui observasi, lalu pada tahap produksi bantu mengawasi pengambilan 

video dan pada tahap pasca produksi melakukan wawancara, serta analisis media 

sosial Museum Mandiri. Hasil karya berupa video company profile yang 

menampilkan sejarah, koleksi, fasilitas, serta pengalaman berkunjung ke 

Museum Mandiri dengan pendekatan storytelling. Berdasarkan hasil 

pelaksanaan karya, dapat disimpulkan bahwa peran implementer memiliki 

kontribusi dalam menjaga dan mengawasi pengerjaan agar sesuai dengan yang 

sudah dijadwalkan. Penerapan konsep StoryBrand pada video company profile 

juga membantu penyampaian pesan secara lebih terstruktur sehingga dapat 

mendukung strategi digital branding Museum Mandiri. 

 

Kata Kunci: Digital Branding, Implementer, Museum Mandiri , StoryBrand, 

Video Company Profile.  

Universitas Kristen Indonesia 
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ABSTRACT 
 

This creative project was initiated by the need to enhance Museum Mandiri's 

branding among Generation Z. One medium that can be utilized is a company 

profile video, which is capable of delivering information in an engaging and 

communicative manner. Therefore, this project aims to describe the role of the 

implementer in the production of Museum Mandiri's company profile video by 

applying the StoryBrand concept through digital branding. The methods used in 

this project consisted of three stages: pre-production, production, and post-

production. During the pre-production stage, data were collected through 

observation. In the production stage, the implementer assisted in supervising the 

video shooting process. During the post-production stage, interviews were 

conducted, and Museum Mandiri's social media platforms were analyzed. The final 

output of this project is a company profile video presenting the museum's history, 

collections, facilities, and visitor experience through a storytelling approach. Based 

on the implementation results, it can be concluded that the implementer played a 

significant role in monitoring and supervising the production process to ensure that 

all activities were carried out according to the established schedule. Furthermore, 

the application of the StoryBrand concept in the company profile video helped 

deliver messages in a more structured manner, thereby supporting Museum 

Mandiri's digital branding strategy. 

Keywords: Company Profile Video, Digital Branding, Implementer, Museum 

Mandiri, StoryBrand. 

Universitas Kristen Indonesia 
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