
 

COMPARISON OF TRANSLATION PROCEDURES FOR 

INDONESIAN MENUS AT DITAS MARKET AND AWANG 

KITCHEN IN THE U.S. 

 

 

SKRIPSI 

 

 

 
BY: 

 

NADIA YULIANA  

2121150023 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ENGLISH LITERATURE STUDY PROGRAM 

FACULTY OF LETTERS AND LANGUAGES 

UNIVERSITAS KRISTEN INDONESIA 

JAKARTA  

2025 



 

 

COMPARISON OF TRANSLATION PROCEDURES FOR INDONESIAN 

MENUS AT DITAS MARKET AND AWANG KITCHEN IN THE U.S. 

 

 

 

SKRIPSI 

 

 

Presented to Falkutas Sastra dan Bahasa Universitas Kristen Indonesia in partial 

fulfilment of the requeirements for the degree of Sarjana Sastra 

 

 

 

 

BY:  

NADIA YULIANA  

2121150023 

 

 

 

 

 

 

 

 

 

 

 

ENGLISH LITERATURE STUDY PROGRAM 

FACULTY OF LETTERS AND LANGUAGES 

UNIVERSITAS KRISTEN INDONESIA 

JAKARTA  

2025 



ii  

 

 

STATEMENT OF SKRIPSI AUTHENTICITY 

 

I, the undersigned: 

Name : Nadia Yuliana 

Student Number : 2121150023 

Study Program : English Literature 

Faculty : Faculty of Letters and Languages 

 

Hereby declare that the Skripsi entitled “Comparison of Translation Procedures for Indonesian 

Menus at Ditas Market and Awang Kitchen in the U.S.” is: 

 

1. created and completed by myself using the results of lectures, field reviews, books, and 

journal references listed in the Skripsi’s references; 

2. not a duplication of a paper that has been published or used to obtain a bachelor’s degree 

at another university, except for the parts of the source of information listed in a proper 

reference manner; 

3. not a translation work from a collection of reference books or journals listed in the 

reference to the assignment. 

 

If it is proven that I do not fulfill what is stated above, then this final project is considered null 

and void. 

 

Jakarta, 03 July 2025 

  

   

 

  

   

(Nadia Yuliana) 

2121150023 

UNIVERSITAS KRISTEN INDONESIA 

FACULTYOFLETTERS AND LANGUAGES 



iii   



iv   



v  

 

 

STATEMENT AND APPROVAL OF PUBLICATION 

I, the undersigned: 

Name : Nadia Yuliana 

Student Number 2121150023 

Study Program : English Literature 

Faculty : Faculty of Letters and Languages 

Type of Final Project : Skripsi 

Title : Comparison of Translation Procedures for Indonesian 

Menus at Ditas Market and Awang Kitchen in the 

U.S. 

 

Hereby state that: 

1. This skripsi is truly my work with advice from the academic advisor and not a duplication 

of an existing published document or one that has been used to acquire academic title in 

any college; 

2. This skripsi is not a plagiarism of writing of any other parties, and if I/we quote other 

writing then it will be included as a reference in accordance with the prevailing provision; 

 

3. I transfer Non-exclusive Right without Royalty to Universitas Kristen Indonesia that has 

the right to store, transfer, make into media/format, organize in the database, keep and 

publish my skripsi provided that my name is included as the writer/author and owner of 

the copyright. 

 

If the violation of copyright and intellectual property is found in the future of 

violation of Regulation of Constitution of the Republic of Indonesia and academic integrity 

in this skripsi. I will bear the responsibility for all kind of prevailing lawsuit. 

 

Jakarta, 03 July 2025 

Declared by, 

(Nadia Yuliana) 

2121150023 

UNIVERSITAS KRISTEN INDONESIA 

FACULTYOFLETTERS AND LANGUAGES 

 



vi  

Without the blessings that have been given to me, I would not have been able to 

reach this point. 

Furthermore, I would like to express my gratitude to those who supported 

me throughout the thesis writing process, particularly to: 

1. Ma’am Susanne A.H. Sitohang, S.S., M.A., as the Dean Faculty of Letters and 

Language of Universitas Kristen Indonesia. 

2. Ms Mike Wijaya Saragih, S.S., M.Hum., as the Head of English Literature 

Program. Without her help, it would have been impossible for me to proceed 

to the thesis defense. I am thankful for her support, which consistently helped 

me pass my courses from the beginning until the end of my studies. I would not 

be at this stage without her assistance. 

3. Yules Orlando Sianipar, S.S., M.Hum., CIQnr, CIQar., as the writer advisor. I 

am grateful for his guidance from the moment the thesis title was chosen to the 

finalization of the thesis. He guided me online, which was more challenging 

because he had to adjust his schedule to mine. However, with patience, he was 

 

ACKNOWLEDGEMENT 

 

First of all, I would like to express my gratitude that I was able to complete 

this thesis with the help of the Lord Jesus Christ. It is by His grace that I could reach 

this stage, from the beginning of the writing process to its completion. I am thankful 

to have been given everything I needed to finish this thesis, such as intelligence, 

enthusiasm, patience, and curiosity in analyzing data. With all of that, I became 

even more motivated to seek out knowledge that will be useful for my future. 

still willing to mentor me. Without his help, I would not have been able to 

complete this thesis. 

2. To my beloved family, my father, Tonny S.L. Kokong, S.H., my Mother, 

Cornelia Lolyta Sumarau, and my brother, Frans Jonathan, for all the 

motivation and encouragement in completing this thesis and my studies. 

3. Ditas Family: Denny Assa, Nita Sumarauw, Jennifer Wenur, Julia Wenur, and 

Jonathan Wenur for providing me with the opportunity to do an internship at 

Ditas Market, which enabled me to write this thesis. 



vii  

Nadia Yuliana 

 

4. Margareth Sefanya Siregar, Ruby Giorgio Sumarauw, and other friends whose 

names cannot be mentioned one by one, for their encouragement and support. 

 

 

 

 

Jakarta, 03 July 2025 
 



viii  

ACKNOWLEDGEMENT ....................................................................................... vi 

TABLE OF CONTENTS ...................................................................................... viii 

LIST OF TABLES .................................................................................................... x 

LIST OF FIGURES ................................................................................................. xi 

LIST OF ATTACHMENT ...................................................................................... xii 

ABSTRAK ........................................................................................................... xiii 

ABSTRACT .......................................................................................................... xiv 

CHAPTER I INTRODUCTION .............................................................................. 1 

1.1 Background of the Research ............................................................ 1 

1.2 Research Proble ............................................................................... 3 

1.3 Research Objective .......................................................................... 3 

1.4 Significance of the Study ................................................................. 3 

1.5 Methodology .................................................................................... 4 

1.6 The Scope of The Study ................................................................... 7 

1.7 Previous Studies ............................................................................... 7 

 

TABLE OF CONTENTS 

STATEMENT OF SKRIPSI AUTHENTICITY ........................................................ ii 

ADVISOR’S APPROVAL SHEET .......................................................................... iii 

SKRIPSI DEFENCE APPROVAL SHEET ............................................................. iv 

STATEMENT AND APPROVAL OF PUBLICATION ............................................ v 
 

1.8 Organization of the Study ............................................................... 9 

CHAPTER II REVIEW OF RELATED LITERATURE ....................................... 10 

2.1 Definition of Translation................................................................ 10 

2.2 Translation Procedures ................................................................... 10 

2.3 Product Quality .............................................................................. 12 

CHAPTER III FINDINGS AND DISCUSSION ................................................... 14 

3.1 Findings ......................................................................................... 14 

3.1.1 Analysis of Menu Translation Data ............................................. 14 

3.1.2 Analysis of Customer Questionnaire Data .................................. 14 

3.2 Discussion ..................................................................................... 15 



ix  

3.2.1 Data Sources and Data Collection Process ................................. 15 

3.2.2 Menu Translation Procedure Analysis (Data 1) .......................... 17 

3.2.3 Customer Preference Questionnaire Analysis (Data 2) ............... 49 

CHAPTER IV CONCLUSION AND SUGGESTIONS ........................................ 53 

4.1 Conclusion .................................................................................... 53 

4.2 Suggestions ................................................................................... 54 

REFERENCE ......................................................................................................... 57 

ATTACHMENT ..................................................................................................... 59 
 



x  

Table 3.7 Likert Scale Category and Weight Description ....................................... 49 

Table 3.8 Respondents’ Total Scores on the Translation Preference Questionnaire 

. ............................................................................................................................... 50 

Table 3.9 Percentage Interval Interpretation Table ................................................. 52 

 

LIST OF TABLES 

Table 3.1 Frequency of Translation Procedures ...................................................... 14 

Table 3.2 Example of Transcribed Menu Data from Ditas Market ......................... 18 

Table 3.3 Example of Transcribed Menu Data from Awang Kitchen ...................... 27 

Table 3.4 Example of Ditas Market Menu Categorization Table ............................ 34 

Table 3.5 Example of Awang Kitchen Menu Categorization Table ........................ 40 

Table 3.6 Theme Determination Results ................................................................. 46 
 



xi  

 

LIST OF FIGURES 

Figure 3.1 Memo of Table ..................................................................................... 50 
 

 

 

 

 

 

 

 

 

 



xii  

Attachment 5. Table of Score Questionnaire ......................................................... 66 

Attachment 6. Table of Indicators of Statements for Questionnaires .................... 66 

 

LIST OF ATTACHMENT 

Attachment 1. Ditas Market Menu Analysis Using Kwiencinski's Translation 

Theory (2001) .............................................................................. 56 

Attachment 2. Awang Kitchen Menu Analysis Using Kwiencinski's Translation 

Theory (2001) .............................................................................. 62 

Attachment 3. Table Percentage Translation Procedure ....................................... 65 

Attachment 4. Memo ............................................................................................ 65 



Universitas Kristen Indonesia  

menunjukkan bahwa Assimilation merupakan prosedur yang paling dominan 

ditemukan sebanyak 57 kali pada Ditas Market dan 7 kali pada Awang Kitchen 

Preferensi pelanggan terhadap terjemahan menu diukur menggunakan kuesioner 

skala Likert yang diisi oleh 41 responden. Hasil pengukuran menunjukkan nilai 

persentase sebesar 65,32%, yang dikategorikan sebagai “mayoritas setuju” 

berdasarkan tabel interval Djajanegara (2019). Temuan ini menunjukkan bahwa 

sebagian besar responden menghargai terjemahan yang jelas, informatif, dan tetap 

mempertahankan identitas budaya makanan Indonesia. Prosedur penerjemahan 

yang digunakan oleh kedua restoran berhasil mencapai keseimbangan antara 

keterbacaan dan pelestarian budaya. Hal ini menunjukkan bahwa penerjemahan 

menu tidak hanya berfungsi sebagai alat informasi, tetapi juga sebagai sarana 

diplomasi budaya yang memperkenalkan keunikan kuliner Indonesia kepada 

audiens internasional secara efektif dan menarik. 

Kata Kunci: Terjemahan Menu, Prosedur Terjemahan, Preferensi Penerjemahan 

MDAP. 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengidentifikasi prosedur penerjemahan 

yang digunakan oleh Ditas Market dan Awang Kitchen dalam menerjemahkan 

menu makanan Indonesia ke dalam bahasa Inggris, serta mengevaluasi preferensi 

pelanggan terhadap prosedur-prosedur tersebut. Data dikumpulkan dari situs resmi 

kedua restoran dan dianalisis menggunakan Menu Data Analysis Procedure 

(MDAP), yang meliputi tahapan transkripsi, pengkodean, kategorisasi, identifikasi 

tema, dan penyusunan memo, sesuai dengan metode yang dijelaskan oleh Rofiah & 

Burhan Bungin (2024). Kerangka teoretis yang digunakan mengacu pada model 

prosedur penerjemahan dari Kwiencinski (2001), yang mencakup Assimilation, 

Rich Explicative, Confirmed Exoticism, dan Exoticization. Hasil penelitian 
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ABSTRACT 

This study aims to identify the translation procedures used by Ditas Market 

and Awang Kitchen in translating Indonesian food menus into English, as well as 

to evaluate customer preferences regarding those procedures. Data were collected 

from the official websites of both restaurants and analyzed using the Menu Data 

Analysis Procedure (MDAP), which includes the stages of transcription, coding, 

categorization, theme identification, and memo formation, in accordance with the 

method described by Rofiah & Burhan Bungin (2024). The theoretical framework 

is based on Kwiencinski’s (2001) model of translation procedures, which includes 

Assimilation, Rich Explicative, Confirmed Exoticism, and Exoticization. The 

findings show that Assimilation was the most dominant procedure, with 57 

occurrences in Ditas Market and 7 in Awang Kitchen. Customer preferences for the 

menu translations were measured using a Likert scale questionnaire completed by 

41 respondents. The results showed a percentage score of 65.32%, categorized as 

“mostly agree” based on Djajanegara’s (2019) percentage interval table. This 

indicates that most respondents appreciated translations that are clear, informative, 

and still preserve the cultural identity of Indonesian dishes. The translation 

procedures used by both restaurants successfully achieve a balance between 

readability and cultural preservation. This suggests that menu translation functions 

not only as an informational tool, but also as a form of cultural diplomacy that 

effectively and attractively introduces the uniqueness of Indonesian cuisine to an 

international audience. 

 

Kata Kunci: Menu Translation, Translation Procedure, Translation Preferences, 

MDAP. 
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